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1.0 Introduction 
1.1 Background and method 
During the Covid-19 lockdown textile operators have stopped collecting used clothes, while time 
may have been spent on spring cleaning and wardrobe clear outs. WRAP undertook consumer 
research with the aim of (a) providing textile recyclers and charity organisations with rapid 
information to prepare to come out of lockdown; and (b) informing SCAP signatories about what 
their customers want coming out of C-19 lockdown and what behaviours they should be 
prepared for. It is hoped the insights gained will support messaging that will encourage citizens to 
donate clothing and above all, keep it out of the bin. 

The research was undertaken with 2,422 UK adults aged 18+, from 22-24 May 2020. The profile of 
the survey sample reflects the known profile of the UK population (according to age, gender, 
region, work status and social economic status). 

The survey involves a large and robust sample of UK citizens. Nonetheless, because a sample of 
households has completed the survey (rather than a census), the results are subject to statistical 
margins of error1. For the 2020 results as a whole, the maximum margin of error in the results is 
±2.6% (i.e. if the survey gives a result of 50% then the real result, if all households in the country 
were interviewed, would be somewhere in the range 47.4% - 52.6%). Comparisons are also made 
to previous years using statistical tests to determine if differences are statistically significant or 
not. These tests have been undertaken to the 99% confidence level (i.e. 99 times out of 100 the 
observed difference will be real vs. 1 time out of 100 it will have happened by chance). 

1.2 Key findings 
Clear out behaviours during lockdown 

• Around two in five (41%) UK citizens have disposed of textiles during the Covid-19 lockdown – 
most commonly items of clothing (cited by 37%), followed by shoes/footwear (19%), bedding 
(12%), bags/handbags (10%), clothing accessories (10%) and household textiles (10%). 

• Key groups who are more likely to have had a clear out include those with children at home 
(53% say they have cleared out textiles during the lockdown vs. 37% with no children at 
home), 18-34s (50% vs. 33% of those aged 55+) and women (50% vs. 32% of men). 

 

1 Statistical tests are only valid when the survey method has used random probability sampling. While the market research industry 
routinely applies the same logic to non-probability samples, this must be done with appropriate caveats. For example, if the data 
reported throughout this report was generated from a random probability sample then the confidence intervals discussed in the 
report would apply. 
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• The survey sample (2,422 UK adults) has cleared out 16,131 textiles items (Figure 1). 9,947 of 
these are clothing. Shoes, household textiles and bedlinen were also often included, totalling 
another 4,283 items. If scaled up for the total number of UK households (27,600,000) the total 
number of textiles items is equivalent to 184 million items (Figure 1). The majority of these are 
clothing items (113 million), followed by shoes/footwear (22 million pairs). 

Figure 1:  Number of items cleared out 

Q: Approximately how many items of each of these have you cleared out? Your best estimate is 
fine. 

 
 Clothing Bags/ 

handbags 
Other 
accessories 

Pairs of 
shoes 

Bedding Household 
textiles 

Small 
electrical 

All textiles 

Average 11.4 3.5 4.6 4.1 3.6 5.0 4.0 16.2 

Total number 9947 779 1122 1931 1063 1289 1251 16131 

Base: UK adults aged 18+ who have cleared out each item during the Covid-19 lockdown (bases in brackets) 

 
• The survey estimates that over half of the items – 57% – remain at home pending disposal 

after the lockdown ends, whereas 43% have already been disposed of. Of the different textile 
categories, bags/handbags and clothing are more likely to still be at home pending disposal 
(60% and 59%, respectively). 

• In total UK citizens are set to dispose of 67 million items of clothing as UK comes out of lockdown. 
 

• Among those with items still to dispose of, almost half (49%) intend to dispose of one or more 
in a charity shop, followed by a charity bag collection (17%) and the general rubbish (14%). 

23% 17% 15% 8% 10% Net: all textiles (1,214) 

9% 3% 25% 45% 15% Small electronics (362) 

8% 16% 28% 37% 8% 
Household textiles 

(312) 

9% 3% 23% 45% 19% Bedding (347) 

10% 3% 26% 48% Pairs of shoes (568) 10% 

11% 3% 31% Other accessories (295) 8% 

6% 21% 52% 17% Bags/handbag (272) 

8% 21% 20% 19% 11% Clothing (1,066) 

20+ 15-19 10-14 6-9 4-5 2-3 One 

24% 

21% 
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Among those who have already disposed of their items, over one in three (36%) used the 
general rubbish for one or more of their items – the most frequently cited disposal route. 

1.3 Wider outlooks towards clothing 
• One in five (20%) UK citizens say the Covid-19 lockdown has made them think differently 

about clothing - either in terms of purchase and/or disposal (Figure 2). 
 

• Groups who are more likely to have reflected upon clothing during the lockdown include 
women (25% vs. 14% of men), 18-24s (29% vs 17% of those aged 55+). 

 
• Among those thinking differently about clothing, the top three reflections/changes in mindset 

are: realising they had too many clothes/didn’t need as many (cited by 29% of those who say 
they are thinking differently about clothing), wanting to donate/donate more to charity (18%) 
and wanting to buy in a more sustainable/environmentally-friendly way (15%). 

Figure 2: Effect of Covid-19 lockdown on attitudes about shopping for clothes 

 

Base: 2,061 UK citizens aged 18+, May 2020 

 

• There has been a reduction in the proportion of UK citizens who say that ‘I buy items that 
are fashionable, even if they're a bit uncomfortable or not quite me’ (13% in May 2020, down 
from 23% in 2017). 
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• The proportion of UK citizens who report in the category that are values driven and go out 
of their way to avoid waste, who like shopping, and for whom clothing is important to their 
identity, increased from 31% in 2017 to 50% in 2020. 
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2.0 Clear our behaviour during 
lockdown 
Asked whether they had a clear out during the Covid-19 lockdown, around two in five (41%) UK 
citizens have had a clear out of textiles items – most commonly items of clothing (cited by 37%), 
followed by shoes/footwear (19%), bedding (12%), bags/handbags (10%), clothing accessories 
(10%) and household textiles (10%). 
 
Scaled up to the UK as a whole, that means that people have cleared out 184 million textiles 
items during the lockdown. 
 

People have cleared out on average, 11 items of clothing, or 16 items of textiles once you include 
other things like bags, pairs of shoes, and household textiles.   

Figure 3: Clear out behaviour 
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Figure 4: Items that have been disposed of already compared to items still at home, ready to go out 

 

People were holding on to the majority of the clothing they were getting rid of and are looking to 
find somewhere for it to go as lockdown ends. The most favoured route for getting rid of clothes 
is donating them to charity. 
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Figure 5: Estimating the number of items pending disposal 

 

 

The majority, around 59% of clothing items that have been “cleared out”, were still in the home, 
waiting to be donated. 
 
Most of the clothes that people have been clearing out are outer wear such as tops, jumpers, 
trousers, and skirts. And the most likely reason, is that they don’t fit any more.  
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Figure 6: Types of clothing getting cleared out 

 

Figure 7: Disposal routes for clothing items getting cleared out 
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Figure 8: Disposal routes for items that have already been disposed and pending disposal 

 

 

Figure 9: Reasons for disposing of clothing items 
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3.0 Clothing attitudes and 
identities 
 

Figure 10: Impact of Covid-19 lockdown on attitudes about clothing 
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Figure 11: Clothing identities 

 

 

Figure 12: Clothing identities and attitude towards the environment and sustainability 
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Two-thirds of people actively go out of their way to ensure their unwanted clothes go to good use. 
Most people also feel good about donating clothes to charity.  

Figure 13: Changes in clothing identities and attitudes over time 

 

 

Overall, the research found a trend towards greater environmental awareness. People wanting to 
reduce waste and really try to do the right thing, has continued despite the Covid crisis. We found 
that 50% of UK citizens are willing to go out of their way to avoid generating clothing waste, as 
well as being keen to identify as presentable and smart in appearance, they are concerned about 
the impact clothing has on the environment. This group of UK citizens has grown in size, up from 
31% in 2017.  

 

 

 



 

 

WRAP’s vision is a world in which resources 
are used sustainably. 

Our mission is to accelerate the move to a 
sustainable resource-efficient economy 

through re-inventing how we design, 
produce and sell products; re-thinking how 

we use and consume products; and re-
defining what is possible through re-use and 

recycling. 

Find out more at www.wrap.org.uk 

WRAP 
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